My top 5 this week

=> Imagine being 5. You had a long day at school.
You come home and feel safe.
But things quickly spin out of control.

—> Are you going into a funding round?
Here's how to build
the ULTIMATE pitch.

=> Do you want to be average?
If not, read on ...

-> LinkedIn in 2024 is all about storytelling.' .
Personal stories beat |
all other post types.

=> The Linkedln paradox:
More engagement in
less time
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Imagine . You had a
. YOU and
things spin

~ Greg Garunov - st
Building a community for Millennial Dads to help them
N Subscribe to newsletter

SIMPLE SHIFTS TO

SUPPORT YOUR
KIDS THROUGH
HARD TIMES

=> Extra Grace

- Gentle Tone

-> Big Hug First

= Anticipate Needs

- Understand, Don't Punish



Are you going into a funding round?
Here's how to build the ULTIMATE pitch

Majd Alaily - 1st
¥ 3x Founder | ex-Google | Design Thinking | Let's Launch, Grow,
1d - Edited - ®

Based on 100+ decks reviewed
Let me show you the
ULTIMATE pitch
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Majd Alaily
[ @majdalaily
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Do you want to be ?
If , read on ...

Elias Kalyvas - 1st
Founder @My Mentor mobile app | Founder @Training Spark
Book an appointment

-> Great teams always thrive for the best.
=> Good |leaders never accept mediocrity.

MEDIOCRITY
VS

EXCELLENCE™
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LinkedIn in 2024 is all about storytelling.
beat all other post types.

Madhesh Senthilvel - 1st
#% On a mission to make work fun again
. " 6d - Edited - ®

Here are 6
elements of
Writing a great
storytelling post

(that makes everyone read and relate!)
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PART 6: THE CLIMAX
®
Hook & Re-Hook
° °
P he
| ra I | S I t I O I | (Shows readers your lesson’s impact and value)
(]
eeeeeeeeeeeeeeee ralist inside and followed everything that captured my innate
etting the Stage
Writing, video editing, graphic design, web design, performance marketing,
The clim
—— |
Thanks to that 5%, I'm now writing as a creator with a life that's 95% remote.
——
C b k All because | decided to explore, instead of exploit
I e O I I l e a C Don't get me wrong - the next phase of my life will be exploitation but
exploration is how | started.
—— : | Y And for that - I'll owe generalism my gratitude.
Try everything you can before settling on 1 thing.

Describe how the lesson changed your life.



The LinkedIn paradox
—More engagement in less time

| skim read content, to access its main insights.
| admit, often | just read 10-20% of a post.

(+) Is fast to skim and follows a structure

®
e (+) Has supporting visuals

(-) Videos without additional value
(-) Loooong text, with few, hidden insights.
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Post statistics

= 2977 Impressions
- 2]o comments
-> 112 likes
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Like This
FOLLOW FOR MORE
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this post if
you found it useful
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