Level up
your Data
Game

Master Analytics with Julius.Al in 30 minutes
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Julius.Al

e run data analysis

e create charts based on data
Learn python data analysis - great to get
hints on how to run data analysis on my
own

Post Statistics - Tabe...
spreadsheet

Please analyse my post titles. What are top 5 topics that | write about?

</> Show Code ~

pandas as pd

df pd.read_csv('Post Statistics - Tabellenblattl.cd®
('Data loaded successfully.')
('First few rows of the dataset:')
(df .head())
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Check for top performing posts

Based on the number of impressions. What are the top performing topics and what are the lowest

performing topics?

grouped_df = df.groupby('Keywords')['Impressions'].mean().reset_index()

top_performing = grouped_df.sort_values(by="Impressions', ascending=False).head()
lowest_performing = grouped_df.sort_values(by="Impressions', ascending=True).head()

coNOUVT DA WNBE

('Top Performing Topics:\
', top_performing)
10 '\
11 Lowest Performing Topics:\
12 ', lowest_performing)

©

Keywords Impressions
Brain, Generate Ideas
38 MBA

52 Second Brain, Obsidian

Keywords Impressions
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Ask for average, mean,...

What are the average, mean, percentiles, standard deviation for impressions? Please include all data.
Do not remove outliers.

0 </> Show Code v

Here are the detailed descriptive statistics for the Impressions without removing outliers:

Impressions
770
2046.935064935065
8991126210614644
84.0
436.0
648.0
1266.0
max 78807.0

std_dev 8991126210614644
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Create a chart

plot this distribution as a bell cu

please plot the items with high frequency with a more details impression scale, | want to see the
distribution for up to 2000 impressions better.

Distribution of Impressions (Up to 2000)

»

Frequency
w

1000 1250 1500 1750 2000
Impressions
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More advanced charts

Is there a correlation between having a picture of not? And what kind of picture leads to higher
impressions?

L Can you include the Posts without a picture in the comparative analysis too

& Please create a boxplot for each image type showing the distribution of impressions

Impressions
Image Type
Compilation 1708.5 Distribution of Impressions by Image Type (Without Outliers, Ordered by Impact)
No Picture 1278.4285714285] 4000
Carousel 1250.7 3500
Book Cover 1073.0
3000
Model 9295
stilllife 8361111111111
Still life with headline 826.9090909090¢

Ad 825.0

Impressions
- N N
wn o w
[=] o o
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Graph 697.85714285714%
Portrait 668.0
List 283.0

Detailed graph 212.0

Image Type
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One book that helped me a lot
with data visualization

cole nussbaumer knaflic

Storytelling with data

storytelling

by Cole Nussbaumer Knadflic :
with

data

w
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Dare to Statistics

The Art of
Statistics

Learning from Data

The Art of Statistics

by David Spiegelhalter

The Art of Statistics (2019) is a non-technical
introduction to the basic concepts of statistical
science. Sidelining abstract mathematical
analyses in favor of a more human-oriented
approach, it explains how statistical science is
helping us to answer questions and tell more
informative stories.
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https://www.blinkist.com/en/app/books/the-art-of-statistics-en
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